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Forms and Strategies of Product Placement which appear on
YouTube Platform in Music Video from What the Duck

Kanpicha Archeewa! Thanrada Suwanraksa? Pinhatai Jirasereeamornkul?®
Pongpraput likitgulchai*Srocha Teanjan> Ratchamongkhon Thonglor®

Abstract

This research aimed to study advertising formats and strategies for product placement
that appear in music video from What the Duck. It is a qualitative research by content analysis
methodology. Data were collected from the product placement that appeared in 10 music
videos of What the Duck and analyzed the data about formats and strategies for product
placement. The research found 5 ways of product placement which are 1. product placement
through objects 2. product placement through personal clothing 3. product placement through
graphics 4.product placement through contents 5.product placement through the places and
found the use of 3 advertising strategies which are 1.Brand appearance 2.Communication of
product features 3.Advertising creativity. The recommendation from this research are to
guide people who want to communicate in business or who are interested in formats and
strategies for making product placement to be applied. Moreover, those informations can be
used for the people who are interested in communicating on YouTube channel. From the
above recommendations can be a guideline for successful business management of
entrepreneurs by using product placement strategies. The researcher recommended a strategy
for brand appearance that is commonly used and is still effective in recognizing the
manufacturer's products. By creating content that is different and interesting. Furthermore, it
is a guideline for new entrepreneurs who used product placement for marketing competition
as well as being able to adjust for the benefit of consumers

Keywords: YouTube, Music Video, Product Placement
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