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Service quality affecting the self-brand connection towards department stores
selection in Bangkok.

= ¢ al ag e 2
neIR auYIAive uay Adsy vy

a

1 a o/ a v a
AMZINYINTITIANTT URINYIRYAAUINT INYWVAATAUNALNTTYS

]

=

2 = 2 a v s a
UnANYIUTYI9T AN INENEuRaUINT INENURENTAUNAINYTYT

UnANED
Qv & clfdu ¢ A o a o ' 4 v '
N15398ATIT TN UsEasR WefnwinunImMsUSNsdwasenseufmnuTEning
Auslnpuaznmsidentduinisisassndud vesfuslnaluluan unnamIuAT Jeasneaunis
adav o o v "l aw vee v o a v
WonsallaedsITeiTaUTuan  naumegnldlunsideRegnliuinisinasswauameing 9
v U o aad a v aa a
Tudswinngamwaviuas §1uau 400 Ay adanldlunsinsgideyafio afRBansTu
wazvhnsiesgiveyalaenislinmsinsiginisannesidanyan (Multiple  Regression
. a v = o ' a Y a v
Analysis)Han15338fe MIweudnuseniInguilaatuinsasswduai (Y) Ae AuAIWANT
= v a du ouyy v = | v v v
usnstusmugandudala (X)) auanudndeiowazlingda (X, ) funisaevauss (X;) au
m3Useiu (X)) uag amunsionlaldseyanalXs) InenansidenuinnunImnsusMsding
1 & U ) aQ a 1%
NUINFENISWeNAInUYeIUIaalun1sdenlyuINsInas SnAUA lULUAN TN NUAS
‘1 Nsgautivdndny 0.05

[

AR : ANNINNITUINT NITToudanusenINgUsinaLaznsIaum  WganTsun1suslon

Abstract

The objectives of this research to study quality of service is affecting the
connection between consumers and choosing services department Stores,
consumers in Bangkok. And create the prediction equation by using quantitative
methodology. The sample used in this research was 400 consumers who are
customers’ department stores that base in Bangkok. The instrument for collecting
the data of this research was questionnaire. The data were analyzed by statistic
(SPSS) - frequency, percentage, means, standard deviation and the data was analyzed
by Multiple Regression Analysis. The results were as follows: Self-brand connection
(Y) were Tangibles (X;) Reliability (X,) Responsiveness (Xs) Assurance (Xq) and
Empathy (Xs). The results showed that the quality of service contribute positively
linked to the identity of the consumer in choosing a shopping mall in Bangkok, with
significant level 0.05.

Index Terms: Service quality, Self-brand connection, Consumption behavior
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