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Abstract
This research aims to study the service quality affecting the brand loyalty

towards thai massage and spa shop of consumers in Phetburi province and to
examine the customer’s brand loyalty towards thai massage and spa consumers in
Phetburi province. The data was collected 400 samples who were customer of thai

massage and spa shop in Phetburi province. The instrument of collecting the data of
this research was questionarie. The statistics used in this study were analyzed by
Statistics Package for the Social Sciences(SPSS) Statistic that is Frequency, Percentage,
Means, Standard deviation and Linear Regression. The result showed that the
respondents perceived at excellent level of service quality towards Thai massage
and Spa shop in Phetburi and the brand loyalty of Thai massage and Spa
store are presented at good level. The statistically tests indicated that the service
quality of Thai massage and Spa store affecting brand loyalty of Thai massage and
Spa shop.

Keywords : Service quality , Brand loyalty of Thai massage and Spa store
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