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Factors Affecting the Initial Trust of Buying Decision in an Online Products
of Student at Faculty of Management Science, Silpakorn University

: Q Methodology.
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Abstract

The purpose of this research for study the component of the trust before deciding to
purchased online product. To collect data from the document analysis, literature review,
in-depth interviews and give queue card with bachelor's degree student in the field of
general business management at faculty of management science, silpakorn university
amount 100 people. Collect data for assess and selection of the trust before deciding to
purchased online product of students at faculty of management science, silpakorn
university by card that define 30 topic and use the opinion of 7 level. The analysis found

that the reason for the first deciding to purchased online product in 5 addition as follows;
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1) customer safety , 2) unique of product , 3) the truth , 4) easy to reach information and 5)

attracting.

Keywords: Product online/ Q-Methodology.
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