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52602322 : MAJOR : ENTREPRENEURSHIP
KEY WORD : BUSINESS PLAN/ CORN PLUS/SWEET CORN

PONGSAK EKMANASIKARN : BUSINESS PLAN CORN PLUS. INDEPENDENT STUDY
ADVISOR : KRISADA PACHRAVANICH, DBA. 118 pp.

Corn plus was the business distributing sweet corns by selecting sweet corns of
ATS 5 seed, during harvesting about 68-75 days. They were processed to be milk without
preservatives and produced day by day. They were distributed as Kiosk way processing the
business as an owner’s business by Mr. Pongsak Ekmanasikarn with the cost of 640,500 baht
which was owner.

This research has the purpose for studying the opportunity of the business and
estimating the possibility of the investment project for being the approach of processing the
business and for asking for the loan of.investment from the financial institute and people interested
to join the investment.
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