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An examination of the behavior and factors influencing consumers’ decision-making on 
entering life insurance through commercial banks in Muang, Nakornpathom was purported to 1) 
investigate the relationship between factors that have influenced the consumers’ decision-making on 
entering life insurance through commercial banks, and 2) to explore behavioral relationships among 
consumers who decided to enter life insurance through commercial banks in Muang, Nakornpathom 
Province. The samples include 400 consumers entering life insurance through thirteen commercial 
banks.  The quota sampling method was used to select the samples. To analyze data, the descriptive 
statistics were used including frequency distribution, percentage, mean and standard deviation. The chi-
square and coefficients were used to delineate the relationship. The results showed that  

 1. Demographically, the results showed that samples mainly were female 58.20% , married 
47.20% , aged between 30-40 years 40.00% , company employees 35.50% , Bachelor Degree 
(B.A)52.50% , average salary ranged between 10,000-20,000Baht 37.80%. 
 2. Consumers’ decision-making behavior on entering the life insurance through commercial 
banks, the consumers reported their need for life protection and money-saving mostly 40.75%. The type 
of life insurance was saving insurance mostly 62.25% . The consumers decided to enter the life 
insurance by themselves 46.25%. The informative sources that have influenced consumers’ decision-
making on entering the life insurance mostly was bank officers 55.25%.  
 3. Marketing mix factors influencing consumers’ decision-making on entering life insurance 
through commercial banks, Overall marketing mix. The level of importance that affect the decision at a 
high level. With a 3.86 average. 
 4. The attitude factors influencing consumers’ decision-making on entering life insurance 
through commercial banks, Overview of the attitude factor level reviews that affect the decision at a high 
level. With a 3.52 average. 
 5. The demographic factor and decision-making behavior relationship test was performed 
and the results demonstrated that marital status, occupation, educational background, and average 
salary have influenced the consumers to enter the life insurances through commercial banks for 
insurance plan. Co-decision-makers and informative sources have also influenced the consumers’ 
decision-making on entering the life insurance. In addition, the result found that sex had no association 
with decision-making behavior for insurance type and co-decision-makers while age had no association 
with decision-making behavior for insurance type. 

In regard of the relationship between service market mix and attitude, the result showed 
that service market mix and attitude have influenced the consumers’ decision-making on entering the life 
insurance through commercial banks in Muang, Nakornpathom Province.

Program of Entrepreneurship   Graduate School, Silpakorn University     Academic Year 2010
Student's signature........................................ 
Independent Study Advisor's signature........................................ 





















  





216,276 231,064
253,970 261,866 272,474

0

50,000

100,000

150,000

200,000

250,000

300,000

2548 2549 2550 2551 2552



































            

  
    
    









































2Ne1
Nn

205)270,803(0.1
270,803n













2





















































2







2









2









2







2









2









































� �

� � � �

� � � �
�

� � �
� �

� � � �

� �
� �
� �

� �
� �
� �
� �



� �
� �

� � �
� � �

� � �
� � �
�
































	Title_page
	Abstract
	Content
	Chapter1
	Chapter2
	Chapter3
	Chapter4
	Chapter5
	Bibliography
	Appendix

	Button2: 


