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52602773: MAJOR: ENTREPRENEURSHIP 
KEY WORD: FACTORS / BEHAVIOR / FINANCIAL TRANSACTIONS VIA INTERNET 

BANKING
 VANIDA JIRATRIPORN: BEHAVIOR OF FROZEN FOOD CONSUMPTION OF 
LADY EMPLOYEES IN KRUNG THAI BANK PCL, HEAD OFFICE. INDEPENDENT STUDY 
ADVISOR: ASST  PROF  PRASOPCHAI  PASUNON. 130 pp. 

 This independent study aimed to research the behavior of frozen food 
consumption by focusing on lady employees of Krung Thai Bank PCL, head office. The 
objectives of this study are 1) to study the personal factors effecting behavior on frozen food 
consumption 2) to study the behavior of frozen food consumption of lady employees in Krung 
Thai Bank PCL, head office and 3) to analyze the difference factors which effecting the 
decision of purchasing frozen food based on personalize of consumers. This independent 
study collected data from 375 samples of lady employees of Krung Thai Bank PCL, head 
office who work at head office building one and two. Set level the statistical significance of 
0.05. The collected data were analyzed by descriptive statistics method using the frequency 
statistic, percentage, mean, inferential statistics is used to analyze the relationship. 

 1. Most respondents were : 40 – 49 years old; single; bachelor degree; average 
monthly earning income is 60,001 THB onwards; average monthly expenses is 50,001 THB 
onwards which is about 3,000 – 6,000 THB onwards of food expenses. In addition, there are 
approximately 4 – 5 members in each family which live in detached house. The respondents, 
who are regarded as the person that taking care of appliance and food selection, especially 
food consumption. 

 2. The research of consumers’ behavior mentioned that there are around 1 – 5 
times of food purchasing per month. Up to this point, the reason is time saving. Popular meal 
is dinner. Moreover, quick meal is the most favorite of respondents. Furthermore, the food 
expenses is about 200 – 500 THB. Additionally, promotion activity is used as an effective 
device to promote information to consumers. The most favorite of purchasing place is 
supermarket. CP Fresh Mart is the most famous brand of respondents and respondent is a 
decision maker of instant meal purchased. 

 3. According to marketing mix, it plays a crucial role of frozen food selection which 
respondents concerned in high level which there are three important factors including product, 
price, selling point, respectively. Lastly, promotion factor is taken place as moderately role. 

  4. The result of difference factors which has an influence to frozen food selection 
based on personalize of consumers. Difference ages are be the caused of difference food 
selection. On the other hand, difference statuses are not be the caused of difference food 
selection. Finally, difference monthly incomes are the caused of difference food selection. 

Program of  Entrepreneurship      Graduate School, Silpakorn University     Academic Year 2010 
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13.  

    

   

  

    

14.   

 

  

(Corporate Social & Environment Responsibility : CSER) 

  

15.   

   

  

    ( )  

 15   

  

     2553 

  2           5,613      

 2,606     3,007    



51

  ( )  

    1)    2)   

 3)   

 

8.  

   (2552)   

            

    

  

     

 250   

    

  

    21-30  

   10,001-25,000  

1-5  

    

    

  0.05 

0.01     

 

 0.05   0.01 

 

  0.01 

  

  

 0.01  



52

  (2552)   

  

    

  

 

 

    

 25-30    /

  10,001-20,000   

  

     

     

 1  

 (CP)  

  , ,   

   2-3   100  

 31-35   

 

      

  

    

   

   2   

 1 

  2 

  

  (2551)  

   



53

  

  4   

(S&P)     (CP)   ( )  400  

  

  3   

 1    

    

      

       

 2  

      

    

 

 3   

   

     

  

   

(S&P) 

    

    

   

  

     

    

   

 (CP)   

   

         

     



54

    

 3       

  

     

   (2551)    

     

    

   

    25-34   

       

 10,000   10,000-19,000       

     3  

       

   

    20,000   

   

  

 

  Coffee Break 

  

   

  

             

     

 1  -    

       

    1-3  

 50     

   



55

  (2551)  

   1) 

   

2)  3) 

 

 

 1         

    1-2  

 30-40    31-60    

  

   

  

 

    

    

     

   

   

 

  (2549)   

    

  21-30    

 10,001-20,000  /  

  3-4  

  (17.00 - 20.00 .) 

 1-2 /   1  

    

    

    

 



56

      

   

 

  (2549)   

  

 

   

 

 

   

25-35     

    15,000     

   

    

      

     101-150                    

      

   

     

   

        

      

         

      

    

   

  

     

        

   



57

                

  

  (2548)  

    

 

  

       

25      

 10,000      

 3 – 5      

   

  

        

1     

   

    

  

   

  

    

 

    

     

      

   

 

   

  

 



58

   (2548)     

   

   

 

     

 25-30     /  

 10,000    

     

 (     ) 

 

   

 

 1    

  

  

   

       

   

      

 /

   

      

    

    

       

     

   (2547)   

 

 



59

  

   20 – 30       

       3 – 4    

   7- Eleven     

  1 – 2     200.-  

  S & P      

      3 – 4  

     

 ( .)     

        

  

      

  

 



60 

 

 3 

 

 

  

  ( )      

    

 

    

      

  

 

1.  

    

 (Non-Probability)    

 (Purposive Sampling)   

  

  

   ( )   

   1 – 31   

2553 

 

2.  

        ( )  

  2        

  2553          15    

 5,613     3,007   (    2553)     

 

 

 



61
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  375       
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 (Frequency Distribution ; n)  (Percentage ; %) 

  2 
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  4  

 (One-way ANOVA)  

 Least Significance 

Difference (LSD) 

 

H0     (Null Hypothesis) 
H1     (Alternative Hypothesis) 
n     (Sample Size) 

     (Sample Mean) 

S.D     (Sample Standard Deviation) 

Sig.  
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 SPSS  

 
*   0.05 

  1    

  ( )   

 

    

( )         375    

    2 

 

 2       

  ( )    

 

   (n= 375) 

   

1      

    20-29  96 25.60 

    30-39  95 25.33 

    40-49  124 33.07 

    50-60  60 16.00 

2      

    191 50.93 

    160 42.67 

   /  22 5.87 

    2 0.53 
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 2 ( ) 

  (n= 375) 

   

3      

   /  11 2.93 

    232 61.87 

    131 34.93 

    1 0.27 

4      

   10,000-20,000  32 8.53 

   20,001-30,000  54 14.40 

   30,001-40,000  54 14.40 

   40,001-50,000  58 15.47 

   50,001-60,000  43 11.47 

    60,001  134 35.73 

5      

   10,000-15,000  64 17.07 

   15,001-20,000  47 12.53 

   20,001-25,000  48 12.80 

   25,001-30,000  42 11.20 

   30,001-40,000  60 16.00 

   40,001-50,000  37 9.87 

   50,001  77 20.53 
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                                                                                                                                   (n= 375) 
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  1,000-3,000  21 5.60 

  3,001-6,000  93 24.80 

  6,001-9,000  74 19.73 

  9,001-12,000  67 17.87 

  12,001-15,000  52 13.87 

  15,001-18,000  68 18.13 

7    

   215 57.33 

  1  83 22.13 

  2  72 19.20 

  3  4 1.07 

  4  1 0.27 

8  ( )   

  1  36 9.60 

  2  55 14.67 

  3  80 21.33 

  4-5  150 40.00 

  6-8  45 12.00 

  9-12  9 2.40 
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   /  22 5.87 

    6 1.60 

    35 9.33 

    38 10.13 

    77 20.53 
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     2 0.53 
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   /  78 20.80 

    63 16.80 

    131 34.93 

   /Supermarket 87 23.20 

   /  16 4.27 
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12 
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    2 0.53 

   

   



72

 2 ( ) 

 (n= 375)
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  ( )        
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 2.13  
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   239    63.73   

    59    15.73  

    28   7.47 
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 3  

    ( )   

   

 

   ( )  

      

      

 

 4       

       

(n= 375) 

   S.D.  

1.  4.01 0.522  

2.  3.99 0.624  

3.  3.79 0.591  

4.  3.28 0.780   

 3.75 0.521  

 

   4      ( ) 

   

  3.75  0.521 

( = 3.75  S.D = 0.521)   

 3    4.01 

0.522  ( = 4.01  S.D = 0.522)   3.99            

 0.624  ( = 3.99  S.D = 0.624)  

3.79   0.591 ( = 3.79  S.D = 0.591 ) 

 1     3.28  0.78 (  = 3.28 

 S.D = 0.78)   
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 5        

  

  (n= 375) 

 

 

 

Mean S.D.  

 

 

 

 

 

1   

 
175 159 41 0 0 4.36 0.670 

 (46.7) (42.4) (10.9)  (0.0)   (0.0)      

2  203 151 19 1 1 4.48 0.632 
 (54.1) (40.3) (5.1) (0.3) (0.3)     

3 

 

 

192 123 55 5 0 4.34 0.774 
 (51.2) (32.8) (14.7) (1.3)  (0.0)    

  

4 

 

135 201 33 5 1 4.24 0.686 

 (36.0) (53.6) (8.8) (1.3) (0.3)     

5  79 152 121 16 7 3.75 0.900 

(21.1) (40.5) (32.3) (4.3) (1.9)     

6 

 

83 160 115 13 4 3.81 0.854 

(22.1) (42.7) (30.7) (3.5) (1.1)     

7  

 

111 144 105 10 5 3.92 0.894 

(29.6) (38.4) (28.0) (2.7) (1.3)     

8  138 177 55 3 2 4.19 0.749 

(36.8) (47.2) (14.7) (0.8) (0.5)       

9 

 

124 175 68 8 0 4.11 0.767 

(33.1) (46.7) (18.1) (2.1)  (0.0)        

10  

 
72 120 138 33 12 3.55 1.001 

(19.2) (32.0) (36.8) (8.8) (3.2)       
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                                                                                                                                                  (n= 375) 

 

 

 

Mean S.D.  

 

 

 

 

 

11  

 
132 130 91 18 4 3.98 0.941 

(35.2) (34.7) (24.3) (4.8) (1.1)  

12  

 . 
191 128 46 6 4 4.32 0.830 

 (50.9) (34.1) (12.3) (1.6) (1.1) 

13  

 
76 73 97 42 87 3.02 1.432 

 (20.3) (19.5) (25.9) (11.2) (23.2) 

 4.01 0.522 

 

  5      ( )  

    

    (  = 4.01  S.D = 0.522) 

   5    7   

 1    (  = 4.48  SD = 0.632) 

    ( = 4.36   S.D = 0.670)  

   ( = 4.34   S.D = 0.774)  

 . ( = 4.32   S.D = 0.830)  ( = 4.24   

S.D = 0.686)   ( = 4.19   S.D = 0.749)            

( = 4.11   S.D = 0.767)   ( = 3.98  S.D = 0.941) 

 ( = 3.92  S.D = 0.894)         

( = 3.81  S.D = 0.854)   ( =3.75  S.D = 0.900) 

  ( =3.55  S.D = 1.001)      

    (  = 3.02  S.D = 1.432)  
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 6         

                   

 (n= 375) 

 

 

Mean S.D.  

 

 

 

 

 

1 

 

136 179 57 3 0 4.19 0.714  

(36.3) (47.7) (15.2) (0.8)  (0.0)  

      

2 

 

126 178 60 11 0 4.12 0.775  

(33.6) (47.5) (16.0) (2.9)  (0.0)  

      

3 

 

110 169 82 13 1 4.00 0.822  

(29.3) (45.1) (21.9) (3.5) (0.27) 

      

4.  

     

81 169 114 7 4 3.84 0.817  

(21.6) (45.1) (30.4) (1.9) (1.07)       

5 

 

95 171 87 15 7 3.89 0.896  

(25.3) (45.6) (23.2) (4.0) (1.87) 

      

6 

 

109 154 90 18 4 3.92 0.903  

(29.1) (41.1) (24.0) (4.8) (1.07)       

 3.99 0.670  

 

 6       ( )  

     

   (  = 3.99  S.D = 0.624)  
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   6 

 4.19 

 0.714 (  = 4.19   S.D = 0.714) 

 4.12 

 0.775 ( =4.12  S.D = 0.775)  

 4.00  0.822         

( = 4.00  S.D = 0.822)   

  3.92  0.903 ( = 3.92   S.D = 0.903) 

 3.84 

0.817 (  = 3.84  S.D = 0.817)   

 

  7       

                   

                                                                                                                               (n= 375) 

     

    

 
 

 
S.D.  

 

 

 

 

 

1 /  211 131 32 0 1 4.47 0.673  

(56.3) (34.9) (8.5) (0.0) (0.3)   

2 

 

  

117 168 81 8 1 4.05 0.798  

(31.2) (44.8) (21.6) (2.1) (0.3) 
  

 
  

3  

   

 

106 139 106 13 11 3.84 0.973  

(28.3) (37.1) (28.3) (3.5) (2.9) 

  

 

  

4 

               

 

90 168 102 11 4 3.88 0.844  

(24.0) (44.8) (27.2) (2.9) (1.1)      
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   7 ( ) 

                                                                                                                                (n= 375) 

 

 
 

 
S.D. 

 

 
 

 

 

 

 

5 

/

 

154 154 63 3 1 4.22 0.767 
 

 (41.1) (41.1) (16.8) (0.8) (0.3) 
    

6    

 

108 132 113 13 9 3.85 0.960  

 (28.8) (35.2) (30.1) (3.5) (2.4) 
  

 

7 

 

90 151 103 25 6 3.78 0.939  

 (24.0) (40.3) (27.5) (6.7) (1.6) 

  

 

8 

 

109 160 91 11 4 3.96 0.864  

(29.1) (42.7) (24.3) (2.9) (1.1) 
  

 
  

9  42 57 142 84 50 2.89 1.161 
 (11.2) (15.2) (37.9) (22.4) (13.3)    

10   

      
47 76 125 75 52 2.98 1.209 

 (12.5) (20.3) (33.3) (20.0) (13.9)    

 3.79 0.591  

 

 7      ( )  

    

   (  = 3.79)  

  2   6   2  
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/  4.47 

 0.673 (  = 4.47  S.D = 0.673) 

/   4.22  0.767 (  = 4.22                  

  S.D = 0.767)     

  4.05   0798 ( = 4.05   S.D = 0.798) 

     3.96  

0.864  ( = 3.96  S.D = 0.864)   

   3.88  0.844 (  = 3.88  S.D = 0.844)               

    3.85     

 0.960 (  = 3.85  S.D = 0.960)         

   3.84  

0.973 (  = 3.84  S.D = 0.973)  

   3.78  0.939 (  = 3.78 

  S.D = 0.939)  

 2.98  1.209 (  = 2.98  S.D = 1.209) 

 2.89 1.161            

(  = 2.89  S.D = 1.161)   

 

 8       

                  

(n= 375) 

 

 

Mean S.D.  

 

 

 

 

 

1 

 

129 155 71 13 7 4.03 0.92  

(34.4) (41.3) (18.9) (3.5) (1.9)       

2 

 

125 137 85 19 9 3.93 0.99  

(33.3) (36.5) (22.7) (5.1) (2.4) 
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(n= 375) 

 

 

Mean S.D.  

 

 

 

 

 

3 

 

77 127 131 28 12 3.61 1.00  

(20.5) (33.9) (34.9) (7.5) (3.2)       

4 

 

22 103 166 54 30 3.09 0.98 

 (5.9) (27.5) (44.3) (14.4) (8.0)     

5 

 

29 66 165 60 55 2.88 1.10 

 (7.7) (17.6) (44.0) (16.0) (14.7)     

6 

  

 

27 52 169 58 69 2.76 1.12 

 (7.2) (13.9) (45.1) (15.5) (18.4) 

    

7 

 Website 

28 65 161 71 50 2.87 1.09 

 (7.5) (17.3) (42.9) (18.9) (13.3)     

8 

 

40 88 143 64 40 3.06 1.12 

 (10.7) (23.5) (38.1) (17.1) (10.7)     

9  63 105 133 40 34 3.33 1.15 

 (16.8) (28.0) (35.5) (10.7) (9.1)     

10 

 
46 101 150 41 37 3.21 1.11 

 (12.3) (26.9) (40.0) (10.9) (9.9) 

11 

 

76 86 139 46 28 3.36 1.15 
     

(20.3) 

    

(22.9) 

    

(37.1) 

    

(12.3) 

       

(7.5)     

 3.28 0.78 
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 8      ( )  

      

   3.28  

 0.78 (  = 3.28  S.D = 0.78)     

 3   8  

 4.03  0.917 (  = 4.03  

S.D = 0.917) 

 3.93  0.988 ( = 3.93  S.D = 0.988) 

  

 3.36  1.155 (  = 3.36  S.D = 1.155)    

    3.33  1.148 (  = 3.33     

S.D = 1.148)    3.21 

 1.106  (  = 3.21  S.D = 1.106)   

  3.09  0.984 (  = 3.09  S.D = 0.984) 

    3.06 

 1.122 (  = 3.06  S.D = 1.122)  

   2.88   1.105 (  = 2.88      

S.D = 1.105)     Website 

 2.87  1.086 (  = 2.87  S.D = 1.086)  

    2.76  1.124       

(  = 2.76   S.D = 1.124)   

 

 4  

 

   

(One-way ANOVA)  

 Least Significance Difference (LSD) 
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 1 

 (H0) : 

 

 (H1) : 

 

 1.1 

 (H0) : 

 

 (H1) : 

 

 

 1.2 

 (H0) : 

 

 (H1) : 

 

 1.3 

 (H0) : 

 

 (H1) : 

 

 1.4 

 (H0) :  

 

  (H1) : 
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 9     

(n = 375) 

 

 n  

 
S.D. F Sig. 

 

 

 20-29  96 3.63 0.51 5.686 0.001*  

 30-39  95 3.84 0.53       

 40-49  124 3.84 0.55       

 50-60  60 3.61 0.40       

 375 3.75 0.52 
      

 

 20-29  96 3.92 0.49 3.021 0.030*  

 30-39  95 4.01 0.54       

 40-49  124 4.11 0.53       

 50-60  60 3.92 0.50       

 375 4.01 0.52       

 

 20-29  96 3.89 0.64 3.597 0.014*  

 30-39  95 4.07 0.62       

 40-49  124 4.09 0.64       

 50-60  60 3.84 0.51       

 375 3.99 0.62       

 

 20-29  96 3.64 0.58 6.395 0.000*  

 30-39  95 3.91 0.57       

 40-49  124 3.90 0.61       

 50-60  60 3.63 0.52       

 375 3.79 0.59       
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 9   ( ) 

(n = 375) 

 

 n  

 
S.D. F Sig. 

 

 

 20-29  96 3.14 0.79 4.477 0.004  

 30-39  95 3.47 0.77       

 40-49  124 3.34 0.80       

 50-60  60 3.09 0.67       

 375 3.28 0.78       

 

 9 

 

    ( )      

  (Sig = 0.001), 

 (Sig =0.030),  (Sig = 0.014),  (Sig = 0.000), 

 (Sig = 0.004)   0.05 

 Least significance difference (LSD)  

 10 

 

 10    

                     

(n = 375) 

 
  

 30-39   40-49   50-60  

3.84 3.84 3.61 

 

 20-29  3.63 -0.212* -0.210* 0.025 

 30-39  3.84 - 0.003 0.238* 

 40-49  3.84  - 0.235* 

 50-60  3.61   - 
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 10   ( ) 

 (n = 375) 

 
  

 30-39   40-49   50-60  

3.84 3.84 3.61 

 

 

 20-29  3.92 -0.084 -0.186* 0.004 

 30-39  4.01 - -0.102 0.088 

 40-49  4.11  - 0.190* 

 50-60  3.92   - 

 
 

 

 20-29  3.89 -0.183* -0.198* 0.047 

 30-39  4.07 - -0.015 0.230* 

 40-49  4.09  - 0.246* 

 50-60  3.84   - 

 

 20-29  3.64 -0.266* -0.253* 0.017 

 30-39  3.91 - 0.012 0.282* 

 40-49  3.90  - 0.270* 

 50-60  3.63   - 

  20-29  3.14 -0.332* -0.204 0.046 

 

 30-39  3.47 - 0.127 0.378* 

 40-49  3.34  - 0.251* 

  50-60  3.09   - 

 

 10 

 Least significance difference (LSD)   

     

0.05  4    30-39     

  20-29 ,  50-60   

  30-39    40-49  
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   Least significance difference (LSD)  

   

 

 0.05  2    40-49    

   20-29   50-60   

  40-49  

 

 0.05  4    30-39   40-49  

   20-29 ,  50-60  

  30-39   40-49   

 

 0.05  4    30-39   40-49         

   20-29   50-60     

  30-39   40-49   

 

 0.05  3    30-39   

   20-29    50-60   

  30-39   40-49  

 

 2 

 (H0) : 

 (H1) : 

 2.1  

 (H0) : 

 (H1) : 
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 2.2  

 (H0) : 

 (H1) : 

 2.3 

 (H0) : 

 (H1) : 

 2.4 

 

 (H0) :  

 (H1) : 

 

 11  

  n  S.D. F Sig. 

 

 

 191 3.70 0.48 2.01 0.112  

 160 3.78 0.55       

/  22 3.92 0.63       

 2 4.16 0.83       

 375 3.75 0.52       
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 11 ( ) 

  n  S.D. F Sig. 
 

 

 191 3.97 0.48 1.04 0.377  

 160 4.03 0.55       

/  22 4.13 0.60       

 2 4.27 0.71       

 375 4.01 0.52       

 

 191 3.98 0.59 0.19 0.905  

 160 4.01 0.66       

/  22 3.94 0.69       

 2 4.17 0.94       

 375 3.99 0.62       

 

 191 3.72 0.54 2.77 0.042*  

 160 3.85 0.63       

/  22 3.99 0.66       

 2 4.25 0.78       

 375 3.79 0.59       

 

 191 3.22 0.75 2.22 0.086  

 160 3.31 0.80       

/  22 3.60 0.86       

 2 3.95 0.96       

 375 3.28 0.78       
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 11  

   

  ( )      

   (Sig = 0.112),  

(Sig =0.377),  (Sig = 0.905)   (Sig = 0.086) 

  0.05   (Sig = 0.042)

  0.05 

 Least significance difference (LSD)   12 
 

 12        

                  

 

 

  

  /

 

      

 

3.72 3.85 3.99 4.25 

 3.72 - -0.130* -0.275* -0.534 

 3.85   - -0.145 -0.404 

/  3.99    - -0.259 

 4.25       - 

 

  12 

  Least significance 

difference (LSD)      

  0.05  2   /
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 3 

 (H0) : 

 

 (H1) : 

 

  3.1  

 (H0) : 

 (H1) : 

 

 3.2 

 

 (H0) : 

 

 (H1) : 

 3.3 

 (H0) : 

 (H1) : 

  3.4  

 

 (H0) :  

 (H1) : 
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 13 

 

 

     

 

n  S.D. F Sig. 

 

 

10,000-20,000  32 3.94 0.52 4.41 0.001*  

20,001-30,000  54 3.82 0.64      

30,001-40,000  54 3.94 0.48      

40,001-50,000  58 3.76 0.47      

50,001-60,000  43 3.69 0.49      

60,001  134 3.62 0.48      

 375 3.75 0.52       

 

10,000-20,000  32 4.16 0.50 1.97 0.083  

20,001-30,000  54 4.03 0.58      

30,001-40,000  54 4.09 0.48      

40,001-50,000  58 4.07 0.50      

50,001-60,000  43 3.91 0.55      

60,001  134 3.93 0.51      

 375 4.01 0.52       

 

10,000-20,000  32 4.19 0.57 3.78 0.002*  

20,001-30,000  54 4.02 0.65      

30,001-40,000  54 4.22 0.56      

40,001-50,000  58 4.01 0.61      

50,001-60,000  43 3.97 0.64      

60,001  134 3.84 0.62      

 375 3.99 0.62       
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 13 ( ) 

 

 

     

 

n  S.D. F Sig. 

 

 

10,000-20,000  32 3.88 0.65 2.19 0.055  

20,001-30,000  54 3.86 0.68       

30,001-40,000  54 3.93 0.58       

40,001-50,000  58 3.83 0.59       

50,001-60,000  43 3.78 0.59       

60,001  134 3.67 0.53       

 375 3.79 0.59       

 

10,000-20,000  32 3.58 0.77 5.43 0.000*  

20,001-30,000  54 3.42 0.91      

30,001-40,000  54 3.62 0.73      

40,001-50,000  58 3.18 0.70      

50,001-60,000  43 3.20 0.72      

60,001  134 3.09 0.74      

 375 3.28 0.78       

 

 13 

   

  ( )      

   (Sig = 0.001)

 (Sig = 0.002)  (Sig = 0.000) 

  0.05  (Sig =0.083) 

 (Sig = 0.055)  

 0.05  Least significance difference (LSD) 

  14 
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 14      

                  

 

 

 

 

 

 

  

  

20,001-

30,000 

 

30,001-

40,000 

 

40,001-

50,000 

 

50,001-

60,000 

 

60,001 

 

3.82 3.94 3.76 3.69 3.62 

10,000-20,000  3.94 0.117 -0.004 0.180 0.246* 0.316* 

20,001-30,000  3.82 - -0.121 0.063 0.129 0.199* 

30,001-40,000  3.94  - 0.183 0.250* 0.319* 

40,001-50,000  3.76   - 0.066 0.136 

50,001-60,000  3.69    - 0.070 

60,001  3.62     - 

 

10,000-20,000  4.19 0.163 -0.035 0.182 0.219 0.343* 

20,001-30,000  4.02 - -0.198 0.019 0.056 0.180 

30,001-40,000  4.22  - 0.216 0.253* 0.378* 

40,001-50,000  4.01   - 0.037 0.161 

50,001-60,000  3.97    - 0.125 

60,001  3.84     - 
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 14 ( ) 

 

 

   

  

20,001-

30,000 

 

30,001-

40,000 

 

40,001-

50,000 

 

50,001-

60,000 

 

60,001 

 

3.42 3.62 3.18 3.2 3.09 

10,000-20,000  3.58 0.163 -0.037 0.399* 0.384* 0.487* 

20,001-30,000  3.42 - -0.2 0.236 0.221 0.324* 

30,001-40,000  3.62   - 0.436* 0.421* 0.525* 

40,001-50,000  3.18     - -0.015 0.088 

50,001-60,000  3.2       - 0.104 

60,001  3.09         - 

*  0.05 

 

 14 

 Least significance difference 

(LSD)      

  0.05  5   

 50,001-60,000   

 10,000-20,000   30,001-40,000 ,  

60,001    

 10,000-20,000 , 20,001-30,000  30,001-40,000  

  Least significance difference 

(LSD)   

 

 0.05  3    50,001-60,000   

  30,001-40,000  
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 60,001  

  10,000-20,000   30,001-40,000  

 

 0.05  7    40,001-50,000 

   10,000-

20,000   30,001-40,000   50,001-60,000  

  10,000-20,000  

 30,001-40,000   60,001  

  10,000-20,000 , 20,001-30,000 

  30,001-40,000  

 

 4 

 (H0) : 

 

 (H1) : 

 

  4.1  

 (H0) : 

 (H1) : 

 

  4.2 

 (H0) : 

 

 (H1) : 
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 4.3 

 (H0) : 

 

 (H1) : 

 

  4.4  

 

 (H0) :  

 (H1) : 

 

 15  

                 

 

  

n  S.D. F Sig. 

 

 

10,000-15,000  64 3.84 0.57 1.57 0.155  

15,001-20,000  47 3.75 0.59   

20,001-25,000  48 3.85 0.54   

25,001-30,000  42 3.73 0.48   

30,001-40,000  60 3.64 0.46   

40,001-50,000  37 3.62 0.48   

50,001  77 3.78 0.49   

 375 3.75 0.52     

 

 



106

 15  ( )
 

  

n  S.D. F Sig. 

 

 

10,000-15,000  64 4.02 0.57 0.89 0.501  

15,001-20,000  47 3.99 0.59      

20,001-25,000  48 4.12 0.50      

25,001-30,000  42 3.99 0.51      

30,001-40,000  60 3.92 0.46      

40,001-50,000  37 3.93 0.48      

50,001  77 4.05 0.52      

 375 4.01 0.52       

 

10,000-15,000  64 4.02 0.64 0.65 0.688  

15,001-20,000  47 3.95 0.63      

20,001-25,000  48 4.12 0.60      

25,001-30,000  42 3.94 0.58      

30,001-40,000  60 3.90 0.58      

40,001-50,000  37 3.98 0.68      

50,001  77 4.02 0.66      

 375 3.99 0.62       

 

 

10,000-15,000  64 3.84 0.70 1.37 0.224  

15,001-20,000  47 3.73 0.65      

20,001-25,000  48 3.93 0.59      

25,001-30,000  42 3.80 0.54      

30,001-40,000  60 3.68 0.52      

40,001-50,000  37 3.66 0.55      

50,001  77 3.84 0.55      

 375 3.79 0.59       
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 15  ( ) 

 

  

n  S.D. F Sig. 

 

 

10,000-15,000  64 3.51 0.77 2.34 0.031*  

15,001-20,000  47 3.39 0.85     

20,001-25,000  48 3.33 0.82     

25,001-30,000  42 3.24 0.81     

30,001-40,000  60 3.12 0.79     

40,001-50,000  37 3.01 0.62     

50,001  77 3.29 0.73     

 375 3.28 0.78       

 

 15 

   

  ( )      

               

(Sig = 0.155)  (Sig =0.501)  (Sig = 0.688)  

(Sig = 0.224)   

0.05   (Sig = 0.031)  

 0.05  Least significance 

difference (LSD)   16 
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 16      

                    

 

 

 
 

15,001-

20,000 

 

20,001-

25,000 

 

25,001-

30,000 

 

30,001-

40,000 

 

40,001-

50,000 

 

50,001 

 

3.387 3.330 3.242 3.120 3.010 3.288 

10,000-

15,000  

3.511 0.125 0.182 0.269 0.392* 0.502* 0.223 

15,001-

20,000  

3.387 - 0.057 0.144 0.267 0.377* 0.099 

20,001-

25,000  

3.330  - 0.087 0.210 0.320 0.041 

25,001-

30,000  

3.242   - 0.123 0.233 -0.046 

30,001-

40,000  

3.120    - 0.110 -0.168 

40,001-

50,000  

3.010     - -0.278 

50,001 

 

3.288      - 

 

 16 

  

    

 0.05  3    30,001-

40,000  

 10,000-15,000   40,001-50,000  

 10,000-15,000  

 15,001-20,000  
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 5 

   

 

  

  ( )     1)  

  2 )     

   

    3) 

    

   ( )  

   2         375   

      

 

 

1.  

   4   

 

  1  

 375   

 40 - 49  (  33.07)    (  50.93)   

 (  61.87)   60,001  (  

35.73)  50,001  (  20.53)  

 3,000-6,000  (  24.80)  

 (  57.33)    4-5  (  40.00)  

 (  52.00)   (  34.93)  

 (  58.93)    

 ( 74.40) 

 (   30.67)   
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 2  

 

  ( )  

   2        

   (  77.60)  

 1-5  (  76.80)   

(  41.33)    

 (  78.67)   

    (  45.87)   

  (   57.60)  

  CP Fresh Mart (   53.60)  

 (  63.73)  

  200-500  (  42.67)  

 (   73.33)  

 ( - )  (   44.80)   

 

 3  

 

 

  ( = 3.75  S.D = 0.521 ) 

  3              

    

 1    

 

   

  ( = 4.01  S.D = 0.522 )    

  5     7     1  

 4.48    

     4.36   

 3.02  
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  ( = 3.99  S.D = 0.624)  

  6  

   4.19  

  4.12   

 4.00   

 3.92  

 3.89    3.84    

   

  ( = 3.75  S.D = 0.591)    

   2  

/   4.47  

   4.22    6  

     4.05   

  3.96      3.88   

  3.85   

  3.84  

 3.78     2   

  2.98  2.89  

   

 ( = 3.28  S.D = 0.780 )   

   3  

  4.03  

  3.93    3.61   

 8  

  3.36    3.33   

 3.21  3.09    

3.06    2.88   Website  

2.87      2.76  
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  4  

 

 

   ( ) 

 (One-way Anova)   

Least Significance Difference (LSD)  0.05   

 1.  

 (Sig = 0.001)   (Sig = 0.030)   

 (Sig = 0.014)   (Sig = 0.000)     

(Sig = 0.004)    0.05  

 2.   

 (Sig = 0.112)     (Sig = 

0.377)     (Sig = 0.905)    (Sig = 0.086)

  0.05    

  0.05 

 3.  

 (Sig = 0.001)  

 0.05    

 (Sig = 0.002)   (Sig = 0.000)     (Sig = 0.083)  

 (Sig = 0.055)    

 0.05  

 4 .  

 (Sig = 0.155) 

 0.05   (Sig = 0.501)   (Sig = 

0.688)  (Sig = 0.224)  

 (Sig = 0.031)  0.05  
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2.        

 

 ( )     

  

   

   

    

     (2552)   

 

  

 

      

 (2551)   

     

         

  (2549) 

  

     

 (2548)     

  

  

     

   

   

     

  

        (2552)  
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  (2551)  

  

    

    (2549) 

   

    

 

    

 (Sig = 0.001)  

 (Sig =0.083)  (Sig = 0.055) 

  0.05  

  

 (Sig = 0.155)  

  (Sig = 0.031)   0.05   

 

3.  

 

 ( )     2   

     

  

  ( )  

 

    

1.  

  ( )     2   
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 1.1    

   

    ( - ) 

     

    

 

    

    

 1.2     

   CP Fresh Mart  

  

      

     CP Fresh Mart 

   

   

     

 

 2.   

.     

 

 2.1     

   

  

  

 2.2    

 

   

     

 2.3     /
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 2.4     

  

 

 

    

  

 

4.   

 1.

    

     

    

 2.

  

 

 

 3.     

 

   

 

4.     
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  ( )  

........................................................................................................................... 

 

      

  

   

 

 

       

   

 

  (Frozen Ready-to-Eat)  

 

  

  

     – 18 – 20   

      3   

 1.  (Main Course)   

        

            

 2.  (Dessert)       

      

 3.  (Snack/Appetizer)   

    

 

*** *** 
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 1      

  /   

 

1 .  

           20 - 29                                      30   -  39      

           40 – 49                    50  -   60    

 

2.    

                       /                     

 

3.   

  . /                      

 

4.    

    10,000  –   20,000                               20,001  –  30,000   

    30,001  –   40,000                              40,001  –  50,000  

    50,001  –   60,000                               60,001      

 

5.    ( ) 

   10,000  –  15,000                                15,001   – 20,000   

   20,001  –  25,000                                25,001  –  30,000   

   30,001  –  40,000                                40,001  –  50,000    

   50,001     

 

6.    ( ) 

    1,000    -   3,000           3,001 –   6,000          6,001   -   9,000                         

     9,001   - 12,000         12,001 – 15,000          15,001  -  18,000                        
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7 .  

                          .........................  

 

8 .  ( )  

     1                       2                  3                    4 – 5      

     6 – 8               9  - 12          13   - 15            15    

 

9.    

      /         

         

                              

     

                                            

      

      ( ) ..................................................................... 

 

10.     9. 

      /        

         

      

              / Supermarket    

              /  

 

11.       

           

 

 

 

 



125
 

 

12.       

           

     

                               

     

                   

 

13.    

           (    5 4 3 2 1) 

     13.1                                                                             ..............................     

     13.2                                                                          ..............................     

     13.3                                                                          ..............................   

     13.4          …........................... 

     13.5                          ...............................   

 
 2   

 

1.  

                 

       

     ................................................................................. 

 (  ) 

 

2.   1    

    1  -  5       6 - 10         11 - 15   

      15   

 

3.         (  1 )     
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                           ( )............................................................... 

4.   (  1 )   

     

    

     

     

    

      

          

    

    ( ) .....................................................................  

 

5.     

  (  1 )     

                  

    

    

       

         

   ( ) .....................................................................  

 

6.      

 (  1 )     

   ( , ) 

     Top, Home Fresh Mart,Foodland, Villa, Golden place) 

   Discount Store  (   )  

  Cash & Carry ( )   

   Convenience Store (7-11, Family Mart, 108 Shop) 

   ( ) )..................................................................... 
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7.       

 (  1  )     

                           

                         

                            S & P   

                                 

                                                 CP Fresh Mart                           

     ( ).......................................... 

 

8.     

(  1  )     

              

          

         

                                                                     

        

    ( )..................................................................... 
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Reliability Statistics 

 

  17     

 

Cronbach's Alpha Number of Items 

0.8830 40 

 
Item-Total Statistics 

 

 17   

 

 
 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

 

1.    

2.    

3.  

 

4.  

5.  

6.    

 

7.  

8.  

9.  

10.  

11.  

12.  . 

13.  

 

141.5000 

141.3333 

141.6667 

 

141.7000 

142.3333 

142.4000 

 

142.1333 

141.9667 

141.8000 

142.5667 

142.0000 

141.7667 

142.9333 

 

236.9483 

234.2299 

236.1609 

 

235.9414 

227.8161 

223.2138 

 

238.8092 

237.4816 

238.3034 

230.5299 

240.2759 

237.2885 

243.7885 

 

.4097 

.6200 

.2960 

 

.3978 

.5419 

.6823 

 

2036 

.2653 

.3024 

.3728 

.0987 

.1993 

-.0058 

 

.8803 

.8783 

.8817 

 

.8802 

.8772 

.8744 

 

.8832 

.8821 

.8815 

.8807 

.8865 

.8840 

.8898 
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  37  ( ) 

 

 
 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

 

1.

  

2. 

  

3.

 

4.  

5.  

  

6.  

 

141.4667 

 

141.7000 

 

141.7333 

 

142.2667 

141.9333 

 

141.8000 

 

243.2920 

 

237.1138 

 

233.9264 

 

238.4092 

237.3747 

 

236.5103 

 

.0882 

 

.3200 

 

.4181 

 

.2291 

  .2908 

 

.3159 

 

.8839 

 

.8813 

 

.8797 

 

.8827 

   .8817 

 

.8813 

 

1.  /  

2.    

3.  

  

4.   

5. /   

6.  

7.  

 

8.   

9.  

10.  

 

141.2333 

141.7000 

142.0667 

 

141.9667 

141.5000 

141.9000 

142.0000 

 

141.8000 

142.9333 

142.8667 

 

243.2885 

237.5966 

224.6851 

 

227.2747 

241.0862 

226.5069 

230.8966 

 

232.5103 

231.0989   

229.3609 

 

.1065 

.2992 

.5552 

 

.6339 

.2169 

.5986 

.4156 

 

.5059 

.4173 

.4108 

 

.8836 

.8816 

.8766 

 

.8760 

.8825 

.8762 

.8796 

 

.8785 

.8796 

.8798 
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Variance if 

Item 

Deleted 
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Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

 

1.   

2.  

3.  

4.  

5.   

6.   

  

7.  Website  

8.  

9.  

10  

11. 

 

 

141.6667 

141.8333 

142.4000 

142.8667 

142.8333 

143.1333 

 

142.9000 

142.5667 

142.1000 

142.2333 

142.1000 

 

234.6437 

231.6609 

225.4207 

229.8437 

223.5230 

232.6023 

 

233.4034 

228.1851 

228.8517 

236.5989 

236.6448 

 

.3353 

.4529 

.6563 

.5617 

.6714 

.3959 

 

.3766 

.5010 

.4727 

.2981 

.2583 

 

.8811 

.8790 

.8753 

.8774 

.8746 

.8800 

 

.8803 

.8779 

.8785 

.8816 

.8825 
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