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 This research aims to 1) study customer behavior to use services of book rental 
shops in Bangyai District, Nonthaburi Province, and 2) to compare marketing mix factors on 
services of book rental shops in Bangyai District, Nonthaburi Province. In this research, the 
samples comprised 400 customers of 20 book rental shops in Bangyai District, Nonthaburi 
Province. The research tool was the questionnaire on customer behavior to use services of 
book rental shops and service marketing mix factors. The statistic for data analysis included 
frequency, percentage, mean, standard deviation, Independent t-test, One Way ANOVA, and 
Fisher's Least Significant Difference (LSD). 
 It was found from the research as follows:  
 1. In term of behavior to use services of book rental shops, most samples knew 
the shops from friends or associates, rented books with inexpensive fees, often rent comic 
book sets, and were shops’ members. They used services during 16.01 – 18.00 hrs., rented 
1-2 books pert time, used services for 3 years or more, and used services 6 times or more per 
month. Rental fee was 10-30 baht per time. They read books more than 5 times per week, 1-2 
hours per time. They read their favorite books. Their reading times were 18.01–24.00 hrs.  
 2. With regard to service marketing mix factors affecting customer behavior to use 
services of book rental shops in Bangyai District, Nonthaburi Province, product, physical 
characteristic, personnel, process and price were at the high level; distribution channel and 
marketing promotion were at moderate level.  
 3. Customers of different sexes and ages had indifferent service marketing mix 
factors. Customers of different statuses, occupations, incomes, educational levels and living 
conditions had different service marketing mix factors at the significant level of 0.05. 
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  RELIABILITY ANALYSIS - SCALE   (ALPHA) 

Item-total Statistics 

               Scale          Scale      Corrected 
               Mean         Variance       Item-            Alpha 
              if Item        if Item       Total           if Item 
              Deleted        Deleted    Correlation        Deleted 

PRODUCT 1 220.4667      1033.2230        .7264           .9723 
PRODUCT 2 220.5667      1024.8747        .7297           .9721 
PRODUCT 3  220.7667      1015.7023        .7691           .9720 
PRODUCT 4  220.6333      1020.9989        .6402           .9724 
PRODUCT 5   220.8000      1029.2690        .6331           .9724 
PRODUCT 6  220.8000      1031.2000        .5274           .9727 
PRODUCT 7   220.5667      1033.2885        .6041           .9725 
PRODUCT 8  220.8667      1046.5333        .3756           .9730 
PRICE 1   221.0000      1035.3793        .5672           .9725 
PRICE 2    220.7000      1041.3897        .4395           .9728 
PRICE 3   221.1667      1004.5575        .7545           .9720 
PRICE 4  221.0000      1012.3448        .7442           .9720 
PRICE 5    221.3333       997.0575        .8513           .9717 
PRICE 6    220.7667      1043.7023        .4075           .9729 
PLACE 1    220.5667      1038.9437        .6013           .9725 
PLACE 2    220.8667      1023.9126        .6163           .9724 
PLACE 3    221.2333      1031.6333        .3910           .9734 
PLACE 4    220.7000      1045.6655        .4340           .9728 
PLACE 5    220.6000      1037.2828        .5301           .9726 
PROMOTION 1 221.2000      1002.7172        .8331           .9717 
PROMOTION 2 220.8000      1028.0276        .6012           .9725 
PROMOTION 3 221.2000      1000.7172        .7995           .9719 
PROMOTION 4 221.2000       994.8552        .8383           .9717 
PROMOTION 5 220.9667      1001.8954        .7785           .9719 
PROMOTION 6 221.0333       999.2057        .7635           .9720 
PROMOTION 7 220.9000      1005.1276        .7741           .9719 
PROMOTION 8 220.7333      1020.7540        .7065           .9722 
PEOPLE 1   220.6333      1021.8264        .7598           .9721 
PEOPLE 2   220.5667      1033.2885        .6396           .9724 
PEOPLE 3  220.5667      1038.8747        .6029           .9725 
PEOPLE 4   220.5333      1033.7747        .5920           .9725 
PEOPLE 5    220.6333      1018.1023        .7603           .9720 
PEOPLE 6   220.8000      1023.2690        .6552           .9723 
PHYSIC 1   220.4333      1043.8402        .5792           .9726 
PHYSIC 2   220.6667      1033.6782        .5516           .9726 
PHYSIC 3   220.6667      1033.1264        .7074           .9723 
PHYSIC 4   221.2333      1008.9437        .7618           .9720 
PHYSIC 5   221.1000      1012.7138        .7806           .9719 
PHYSIC 6   220.7667      1025.7713        .6865           .9722 
PHYSIC 7   220.7333      1042.8230        .4180           .9729 
PHYSIC 8    220.6000      1055.3517        .2245           .9732 



  RELIABILITY ANALYSIS - SCALE   (ALPHA) 

Item-total Statistics 

               Scale          Scale      Corrected 
               Mean         Variance       Item-            Alpha 
              if Item        if Item       Total           if Item 
              Deleted        Deleted    Correlation        Deleted 

PHYSIC 9   220.4333      1055.4954        .2166           .9732 
PHYSIC 10  220.5333      1046.6023        .4209           .9729 
PHYSIC 11   220.8667      1011.7057        .7804           .9719 
PROCESS 1  220.7000      1041.5276        .4620           .9728 
PROCESS 2  221.0667      1000.6161        .7716           .9720 
PROCESS 3  220.8333      1037.1782        .5555           .9726 
PROCESS 4   220.7333      1031.6506        .5497           .9726 
PROCESS 5   220.8000      1032.0966        .6114           .9724 
PROCESS 6  220.9000      1033.6793        .6586           .9724 
PROCESS 7   220.7667      1024.3230        .7874           .9720 
PROCESS 8   220.8667      1037.4989        .5620           .9726 
PROCESS 9   220.5667      1035.9782        .6704           .9724 
PROCESS 10  220.8000      1042.7172        .3575           .9731 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 54 

Alpha =    .9729 
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