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This research study was to investigate the behavior and factors of marketing mix 

affecting the use of hair salon service of the undergraduate students, Bansomdejchaopraya 

Rajabhat University. This study was a quantitative research with the use of survey research. 

The data was collected by questionnaire. The stratified sampling was performed with 400 

students. And the data was statistically analyzed by the frequency, the mean and the standard 

deviation. 

  The result of the study was that the majority of the samples were female and they 

were studying in the first year in the Faculty of Management Science. Their grade point average 

was 2.51-3.00 and their monthly income was 3,001-5,000 Baht. Their domicile was Bangkok 

and they stayed in their relative’s house or their own house in Bangkok.  The results of the 

behavior of the use of hair salon service  were that the selection of hair salon was twice a 

month; the service time was during free time; the cost of service was averagely 101-300 Baht; 

the duration of service was from 30 minutes to one hour; the recognition of the salon was from 

the sign advertised and  displayed in front of the shop; the most influenced person for the 

selection of service was their friend or significant other; and the selection of the hair salon 

service depended on the individual proprietorship management such as Rawai Salon,  the  hair 

salon near their place,  and their appreciation of the overall service of the salon. The selection 

of service was hair cleansing and hair drying and styling. The reason for selection of hair salon 

service was for their beauty or for good personality. The result of the study of the factors of the 

marketing mix affecting the use of hair salon revealed that the samples prioritized the factors of 

people and physical  evidence the most, followed respectively by the service, the service 

process, the promotion, the price, and the place.
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