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The purpose of thesis was to provide an understanding about “discourse beauty” 
of working women as it was a social component. The main informant was 16 woman staffs of 
Air China. These women came from different background of society, family, culture, and 
financial status.  The objective of research was to study a discourse beauty and identity of 
Air China woman staff through the culture of consumption, and to study this culture through 
the discourse beauty in consumer society of these women.  Being beautiful under man’s ideal 
had made woman think that beauty was matched to womanhood and that it represented her value. 
 As current news consummation from media, the capitalism in consumer society 
used female body in beauty business to gain commercial benefit. The beauty was not 
anymore what woman wanted, but it became what they needed.  Their status, image, and role 
had changed more and more over Western lifestyle such as goods consummation, or value 
on beauty of appearance. These were a part of image of news consummation from media 
influenced by capitalism.  It showed an image of beautiful woman and approaches which gave 
them beauty.  This motivated the demand of practical self-appearance improvement over 
the ideal. 
 According to the result, it was found that the staff woman applied the acquired 
knowledge to choose the best approach.  They could use information of nutrition, diet control, 
exercise, supplements, or chose to do surgery on face as a modish way in order to convince 
them and to create identity of beauty which corresponded to value of consumer society.  
These women created their suitable beauty to use the body as an essence for an occupation, 
good social status and acceptance. 
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