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This research on the marketing mix and the psychological motivation affecting the 
use of plastic packages for consumer products in Bangkok Metropolitan: a case study of 
Tesco Lotus at Bangkapi, Charansanitwong, and Praram IV branches is a survey research 
with the objectives of studying the opinions of customers on the marketing mix and 
psychological motivation in selecting plastic packages for consumer products.

The target population and sample groups were customers of Tesco Lotus at the
three afore-mentioned branches. As the exact number of the population was not available, the 
Taro Yamane’s formula was used to calculate the sample group of 400 respondents. The 
research instruments for data collection were self-administered questionnaires. The data were 
processed and analyzed by using statistical application program. Statistics used in analyzing 
the data are frequencies, percentage, and standard deviations. 

The findings show that:
(1) For the behavior of buying and using plastic packages: Most of the 

respondents indicate that they bought plastic-made packages, the packaged products bought 
were fresh food, the reason for buying and using plastic packages were the convenience of 
usage, the buying period was at lunch time, the days of buying were on Saturdays and 
Sundays, the frequency of the purchase was every day, and the nature of the plastic
packages bought was endurance

(2) For the opinions on the marketing mix affecting the use of plastic packages: 
Most  respondents reveal their opinions on the marketing mix ranging from the most to least 
level of importance as: marketing promotion, plastic products, physical evidence, marketing 
channels, product process, service personnel, and price, respectively

(3) For the opinions on psychological factors affecting the use of plastic packages: 
The respondents had opinions ranging from the most to least level of importance as: thinking-
based motives, emotion-based motives, reason-based motives, perceived risk-based motives,
and personal affiliation-based motives, respectively

(4) For the opinions on the buying process affecting the use of plastic packages: 
Most of the samples indicate the opinions on the buying process ranging from the most to 
least level of importance as: after-purchase process, during-purchase process, and pre-
purchase process, respectively 
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