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 This research has the purpose for studying the participation of people in hand 
weaving process of Thai Mon people in Ban Muong sub-district, Ban Pong district, Ratchaburi 
province by using the questionnaire as a tool for collecting data from people in Moo 5, Ban 
Muong sub-district, Ban Pong district, Ratchaburi province about 240 people. The statistics 
used for analyzing was the mean, the standard deviation and the analysis of the different 
variables in each group and each couple by using the analysis of one-way ANOVA. 
 The results were found that sample mostly was female (53.3%); aging between 
36-50 years old(40.4%); Mon’s nationality  having gotten married (74.2%); their couple mostly 
Mon(98.5%); educated level as intermediate school(31.7%); salary as less than 20,000 
baht(52.1%); mostly daily payment employee (32.1%); 4-6 members per family (45.0%); and 
lived in this area for more than 26 years(52.5%). The level of knowledge about the process of 
Thai Mon hand weaving generally was less. The social capital of the participation in hand 
weaving Thai Mon process generally was less. The participation in determining the marketing 
mix generally was medium. When considering the level of factors of the participation in 
determining the marketing mix in each side found was medium especially in promotions
prices, places and products were in less level. The level of the participation was also medium. 
When considering the participation of people in each category was medium. The participation 
in emotionally involved  sense of belonging and physically involved were in less level also the 
participation of intellectually involved. By testing hypothesis, it was found that there were 
significantly affected the level of participation differences in 13 factors. By 13 factors, such as 
sex, education, knowledge, family income, family occupation, family social network and 
marketing promotion. There are 2 importance recommendations. Firstly the people should be 
allowed to involve in designing the pattern of clothes and secondly, the people more involve in 
pricing. 
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