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 A study of The Meaning, the Origin of Meaning, Models, and the Activities of 
Running a Business by Having Social Responsibility. In the Requirement of the Employees, 
Sermsuk Public Co.,Ltd. Nakhon Pathom Branch  is the qualitative research method and the 
Methodology of Grounded Theory, which was the regulation in developing the idea or 
creating a theory from a real phenomenon, applied in building the meaning and the origin of 
meaning from the employees, which was consisted of sales supervisors, area managers, 
sales representatives, and office workers. These persons were the main informants.  The 
researcher collected data by in-depth interviews, observation, and focus group research.  The 
results from data analysis were as follows: Part1 It was the meaning, the origin of meaning, 
social responsibility of the employees of Serm Suk Public Co.,Ltd., Nakhon Pathom Branch. 
Was 1. Social contribution, 2. Environmental maintenance, 3. Building the good relationship   
with the community and the society, 4. Creating the good image for the Company,  5. Making 
merit according to the religious principles,  6.  Participating the activities within the 
organization, 7. Taking good care and help the society, 8. Making the organization 
sustainable. These meanings was the guideline for giving without expecting anything in 
return, sincerely , and regularly for sustainable company further, and Part 2 The Requirement 
analysis, the activity model in running a  business with a social responsibility of the 
employees of the company in the model of activity for society of Philip Kotler  and Nancy Lee 
in six types.  Five types of activity for society were 1. Enforcing to acknowledge the social 
problem issues, 2. Marketing for social  problem solving,  3. Donating to charity,  4. 
Volunteering to help the community, and  5. Running a business with social responsibility. 
The employees had opinions and the requirement in accordance with these models, there 
was only marketing model which was related to the social problem issues was not found from 
the interview.  Since the requirement caused from awareness in cooperating to solve the 
social problems under the belief that doing without expecting anything in return with one's full 
effort. The obtained result was not so fast but it would result a good effect in the long term. It 
made the Company became well-known in the society, the consumers had good feelings to 
share and built the brand engagement in the long term.
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