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 This study aimed to examine the value of money in the MBA program, Academic 
Establishments, Silpakorn University to comment on the value for money in education  as well 
as to determine the problem and approaches to resolve the problem effectively. 
 The methodology used qualitative methods by observations and groups interview  
to get the actual data. The main source of information in this study is graduate students 
currently enrolled in Academic Establishments, Program in Entrepreneurship Faculty of 
Management Science, Silpakorn University from both of groups that offer the program, group 
of  Talingchan learning and group of Nakhonpathom learning. The study consisted of 40 
interviews were divided into 4 groups of students who graduated and education , The group 
has extensive work experience,chairman of the model and Group activities coordinator 
model.The results showed that. 
 1. A matter of the meaning of value for money in education is that students in the 
knowledge that the application of the work and administration of the organization or private 
business to be more systematically. By theory and practices to analyze and synthesize 
applied to solve problems in management to learn new society for business networking both 
direct and indirect. In the opinion of no value is a battle to the Silpakorn University because it 
is a well-known institutions are recognized. However, results obtained from the study were not 
in line with the expectations of students as they should. The reason is because it offered a 
new course lack of appropriate management.  

2. The results showed that most students decide to study Master degree by 
themselves and they expect to gain knowledge and experience. Consideration based on 
information and ideas that the program would lead them to career success is considered 
benefits from their decision. In the institution's reputation is also considered as a significant 
factor for their decision-making. Students have positive attitude towards all aspects of 
Silpakorn University's reputation as a recognized institution. 
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