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This research is a study The marketing factors affecting to the decision for choosing to 

use the personal loans service and the financial institute which is not Commercial Bank Under the 

supervision of Bank of Thailand of customers in Muang District, Nakorn Pathom Province. with 

purposive sampling of  300 persons. 

 

 From the result of research, it is found that 1) Majority of users are female at the age 

between 30 and 39 years of married status , Have own house / parents, maximum education of 

bachelor’s degree, employees in private company with average income between 10000-15000 

baht, expenditure less than 10,000 baht per month , used the loan service of Thana Sinsap 

(Thailand) Public Company Limited, Most of the personal line of credit type of loan to use 

personal loans for 1 to 3 years, Most of the credit received to purchase appliances in department stores. 

Information to obtain credit services by various advertising media to know the reason for using 

personal credit services in order to get benefits; 2) Analysis of marketing service factors that 

affect decisions to use services, personal loans. Overall moderate level and 7 in the descending 

order of importance, including in most environments. Personal, Process service Product ,The 

pricing, Distribution channels and to focus on the promotion, least. 
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    300  

 1 - 3   133   44.33 

 3 - 5    108    36.00  

 5   23   7.67 

 

  

   300  

  168   56.00 

  151   50.33  

  3   1.00  

  

   300  

  227   75.67 

  165   55.00 
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 13   4.33  

 

   300  

   155   51.67 

  127   42.33 

   78   26.00  

 

   300  

  135 

  45.00   124  

 41.33    20   6.67  

 

 2 

 

     

     

   3 - 9 
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 3 

 

(n= 300) 

 Mean S.D.  

  3.11 0.525  

 3.04 0.569  

 3.09 0.662  

 2.86 0.502  

 3.24 0.473  

 3.16 0.450  

 3.32 0.488  

 3.11 0.367  

 

 3  

   

 (  = 3.11)   

 7  

 (  = 3.32  S.D. = 0.488) 

 (  = 3.24  S.D. = 0.473)  

 (  = 2.86  S.D. = 0.502)  
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 4      

                   

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

10 23 141 109 17 3.33 0.831 1 

 

(3.3) (7.7) (47.0) (36.3) (5.7)      

11 54 166 69 0 2.98 0.747 2 

 

(3.7) (18.0) (55.3) (23.0) (0.0)      

13 29 157 93 8 3.18 0.810 3 

 

(4.3) (9.7) (52.3) (31.0) (2.7)      

1 59 168 67 5 3.05 0.706 4 

 
(0.3) (19.7) (56.0) (22.3) (1.7)      

21 57 106 95 21 3.13 1.027 5 

 ATM  (7.0) (19.0) (35.3) (31.7) (7.0)      

17 49 152 78 4 3.01 0.840 6 

 (5.7) (16.3) (50.7) (26.0) (1.3)      

23 89 135 53 0 2.73 0.841 7 

 

(7.7) (29.7) (45.0) (17.7) (0.0)   
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 4 ( ) 

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

6 47 149 92 6 3.15 0.776 8 

 
(2.0) (15.7) (49.7) (30.7) (2.0)      

3 26 133 124 14 3.40 0.754 9 

 (1.0) (8.7) (44.3) (41.3) (4.7)      

  
3.11 0.525 

 

 

 4  

   

   (  = 3.11

 S.D. = 0.525)   

     

( = 3.40  S.D. = 0.754)

  ( = 3.33  S.D. = 0.831) 

 ( = 2.73  S.D. = 0.841)   
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  5      

                   

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

25 55 106 87 27 3.12 1.075 1 

 (8.3) (18.3) (35.3) (29.0) (9.0)      

15 61 133 74 17 3.06 0.936 2 

 
(5.0) (20.3) (44.3) (24.7) (5.7)      

31 37 62 69 101 3.57 1.338  3 

 (10.3) (12.3) (20.7) (23.0) (33.7)       

4 35 120 122 19 3.39 0.825 4 

 (1.3) (11.7) (40.0) (40.7) (6.3)      

2 22 148 119 9 3.37 0.694 5 

 
(0.7) (7.3) (49.3) (39.7) (3.0)      

27 149 78 35 11 2.51 0.941 6 

 
(9.0) (49.7) (26.0) (11.7) (3.7)      

21 104 133 36 6 2.67 0.850 7 

  

 

(7.0) (34.7) (44.3) (12.0) (2.0)      
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 5 ( ) 

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

19 124 121 30 6 2.60 0.830 8 

 

28% 

 

 

 

(6.3) (41.3) (40.3) (10.0) (2.0)      

14 63 124 77 22 3.10 0.969 9 

  

 

(4.7) (21.0) (41.3) (25.7) (7.3)      

  
3.04 0.569 

 

 

 5  

   

  (  = 3.04

 S.D. = 0.569)   

 1    8    

  ( = 3.57  S.D. = 1.338)

  ( = 3.39  S.D. = 0.825) 

 ( = 2.51  S.D. = 0.941)   
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 6      

                   

  (n= 300) 

 ( ) 

 
 

 
 

 
 

Mean S.D.  

15 34 128 70 53 3.37 1.057 1 

  

  

(5.0) (11.3) (42.7) (23.3) (17.7)      

8 39 121 82 50 3.42 0.823 2 

 

 

(2.7) (13.0) (40.3) (27.3) (16.7)      

25 81 132 56 6 2.79 0.910 3 

 (8.3) (27.0) (44.0) (18.7) (2.0)      

7 55 124 98 16 3.20 0.882 4 

 (2.3) (18.3) (41.3) (32.7) (5.3)      

10 40 145 99 6 3.17 0.806 5 

  

 / 

 

(3.3) (13.3) (48.3) (33.0) (2.0)      

7 30 173 80 10 3.19 0.749 6 

  

 

(2.3) (10.0) (57.7) (26.7) (3.3)      
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 6 ( ) 

  (n= 300) 

 ( ) 

 
 

 
 

 
 

Mean S.D.  

17 51 115 107 10 3.14 0.933 7 

 

 

 

 

(5.7) (17.0) (38.3) (35.7) (3.3)      

4 85 147 62 2 2.91 0.751 8 

 

(1.3) (28.3) (49.0) (20.7) (0.7)      

37 37 101 116 9 3.08 1.059 9  ATM 

 

 

 

(12.3) (12.3) (33.7) (38.7) (3.0)      

34 52 107 91 16 3.01 1.071 10 

 ATM 

 

(11.3) (17.3) (35.7) (30.3) (5.3)      

65 62 86 86 1 2.65 1.121 11 

 

(21.7) (20.7) (28.7) (28.7) (0.3)      

  
3.09 0.662 
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 6  

   

 

 (  = 3.09  S.D. = 0.662)   

   

   ( = 3.42  S.D. = 0.823)

   

  ( = 3.37  S.D. = 1.057) 

 ( = 2.65  S.D. = 1.121)   

 

 7      

                   

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

12 63 70 139 16 3.28 0.986 1 

  

, 

, 

, 

  

(4.0) (21.0) (23.3) (46.3) (5.3)      

1 55 200 40 4 2.97 0.619 2 

 

(0.3) (18.3) (66.7) (13.3) (1.3)      
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 7 ( ) 

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

18 97 89 92 4 2.89 0.956 3 

 

 

(6.0) (32.3) (29.7) (30.7) (1.3)      

49 122 103 26 0 2.35 0.855 4 

 

(16.3) (40.7) (34.3) (8.7) (0.0)     

 

7 103 155 34 1 2.73 0.701 5 

 

 

(2.3) (34.3) (51.7) (11.3) (0.3)      

10 72 150 60 8 2.95 0.824 6 

  

 

(3.3) (24.0) (50.0) (20.0) (2.7)      
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 7 ( ) 

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

3 69 170 56 2 2.95 0.695 7 

 

 

(1.0) (23.0) (56.7) (18.7) (0.7)      

7 37 186 67 3 3.07 0.690 8 

 

(2.3) (12.3) (62.0) (22.3) (1.0)      

17 129 95 55 4 2.67 0.886 9 

 

 

E-mail  SMS 

(5.7) (43.0) (31.7) (18.3) (1.3)      

24 77 150 49 0 2.75 0.823 10 

 

(8.0) (25.7) (50.0) (16.3) (0.0)      

  
2.86 0.502 
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 7  

   

  

 (  = 2.86  S.D. = 0.502)   

 1   9   

  , , ,  

  ( = 3.28  S.D. = 0.986)

  ( = 3.07  S.D. = 0.690) 

 ( = 2.35  S.D. = 0.855) 

  

 

 8      

  

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

0 62 142 77 19 3.18 0.829 1 

 
(0.0) (20.7) (47.3) (25.7) (6.3)      

0 14 108 158 20 3.61 0.682  2 

 

 

(0.0) (4.7) (36.0) (52.7) (6.7)     

  

0 15 210 68 7 3.22 0.567 3 

 

(0.0) (5.0) (70.0) (22.7) (2.3)      
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 8 ( ) 

  (n= 300) 

 ( ) 

 

 
 

 
 

 

Mean S.D.  

0 36 185 61 18 3.20 0.724 4 

 
(0.0) (12.0) (61.7) (20.3) (6.0)      

0 32 205 51 12 3.14 0.646 5 

 
(0.0) (10.7) (68.3) (17.0) (4.0)      

0 34 146 108 12 3.33 0.727 6 

 

 

(0.0) (11.3) (48.7) (36.0) (4.0)      

0 23 194 79 4 3.21 0.591 7 

 

  

(0.0) (7.7) (64.7) (26.3) (1.3)      

2 40 209 42 7 3.04 0.627 8  Call 

Center 

 

(0.7) (13.3) (69.7) (14.0) (2.3)      

  
3.24 0.473 
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 8  

   

  

 (  = 3.24  S.D. = 0.473)   

 7   1   

   ( = 3.61  S.D. = 0.682)

 

  ( = 3.33  S.D. = 0.727)  Call Center 

 ( = 3.04  S.D. = 0.627)   

 

 9      

                   

  (n= 300) 

 ( ) 

 
 

 
 

 
 

Mean S.D.  

0 27 169 99 5 3.27 0.643 1 

 

(0.0) (9.0) (56.3) (33.0) (1.7)      

0 20 151 122 7 3.39 0.647 2 

 

(0.0) (6.7) (50.3) (40.7) (2.3)      

0 41 144 104 11 3.28 0.743 3 

 

(0.0) (13.7) (48.0) (34.7) (3.7)      
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 9 ( ) 

  (n= 300) 

 ( ) 

 
 

 
 

 
 

Mean S.D.  

0 41 144 104 11 3.28 0.743 3 

 

(0.0) (13.7) (48.0) (34.7) (3.7)      

0 19 137 134 10 3.45 0.665 4 

 

(0.0) (6.3) (45.7) (44.7) (3.3)      

  

21 38 104 100 37 3.31 1.067 5 

 

 , 

 ATM 

(7.0) (12.7) (34.7) (33.3) (12.3)      

5 46 123 97 29 3.33 0.908 6 

 

(1.7) (15.3) (41.0) (32.3) (9.7)      

0 55 168 72 5 3.09 0.695 7 

  

 

(0.0) (18.3) (56.0) (24.0) (1.7)      

0 47 178 72 3 3.10 0.654 8 

 

 

(0.0) (15.7) (59.3) (24.0) (1.0)      
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 9 ( ) 

  (n= 300) 

 ( ) 

 
 

 
 

 
 

Mean S.D.  

0 65 175 59 1 2.99 0.654 9 

 
(0.0) (21.7) (58.3) (19.7) (0.3)      

35 85 144 34 2 2.61 0.860 10  Call 

Center  24 

 
(11.7) (28.3) (48.0) (11.3) (0.7)      

14 63 171 49 3 2.88 0.767 11 

 
(4.7) (21.0) (57.0) (16.3) (1.0)      

  
3.16 0.450 

 

 

 9  

   

  

 (  = 3.16  S.D. = 0.450)   

 11   

    ( = 3.45  S.D. = 0.665)

  ( = 3.39  S.D. = 0.647)  Call Center  24 

 ( = 2.61  S.D. = 0.860)   
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 10      

  

  (n= 300) 

 ( ) 

 
 

 
 

 
 

Mean S.D.  

0 8 95 170 27 3.72 0.661  1 

 

(0.0) (2.7) (31.7) (56.7) (9.0)     

  

0 31 166 81 22 3.31 0.755 2 

 

 

 

(0.0) (10.3) (55.3) (27.0) (7.3) 

    

 

0 68 149 77 6 3.07 0.749 3     

 

 

(0.0) (22.7) (49.7) (25.7) (2.0)      

0 21 161 113 5 3.34 0.632 4 

 

 

(0.0) (7.0) (53.7) (37.7) (1.7)      

0 50 90 131 29 3.46 0.882 5 

 (0.0) (16.7) (30.0) (43.7) (9.7)      

0 62 145 85 8 3.13 0.763 6 

  

 

 

(0.0) (20.7) (48.3) (28.3) (2.7)      
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 10 ( ) 

  (n= 300) 

 ( ) 

 
 

 
 

 
 

Mean S.D.  

4 66 122 100 8 3.14 0.834 7 

 

  

 

(1.3) (22.0) (40.7) (33.3) (2.7)      

0 35 142 103 20 3.36 0.774 8 

 

(0.0) (11.7) (47.3) (34.3) (6.7)      

  
3.32 0.488 

 

 

 10  

   

  

 (  = 3.32  S.D. = 0.488)   

 1   7   

  ( = 3.72  

S.D. = 0.661)   

( = 3.46  S.D. = 0.882)      

 ( = 3.07  S.D. = 0.749)   
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  R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

               Scale          Scale      Corrected 
               Mean         Variance       Item-            Alpha 
              if Item        if Item       Total           if Item 
              Deleted        Deleted    Correlation        Deleted 

B1           188.0667       551.2368        .2059           .9287 
B2           188.6333       544.5161        .3787           .9273 
B3           188.7667       543.0816        .4057           .9271 
B4           188.5667       538.8747        .6897           .9256 
B5           188.9667       530.4471        .5406           .9261 
B6           188.8000       542.9241        .4625           .9267 
B7           189.4333       532.2540        .7549           .9249 
B8           188.5000       537.2241        .5910           .9259 
B9           188.2667       535.6506        .5682           .9259 
B10          191.5333       562.3954        .5321           .9284 
C1           189.1667       532.9713        .5104           .9264 
C2           188.8333       534.0747        .5578           .9260 
C3           187.8667       544.6023        .3487           .9276 
C4           188.3000       541.6655        .5274           .9264 
C5           188.2333       542.2540        .4989           .9265 
C6           188.8000       532.0276        .5360           .9261 
C7           188.8000       538.7862        .4333           .9270 
C8           188.9000       534.0241        .5717           .9259 
C9           188.8333       531.1092        .6921           .9251 
C10          191.5333       562.3954        .5411           .9284 
D1           188.6333       537.3437        .5917           .9259 
D2           188.5333       532.1885        .6709           .9252 
D3           189.2667       537.3747        .5511           .9261 
D4           188.6667       550.0920        .3214           .9276 
D5           188.5000       533.6379        .6508           .9254 
D6           188.2333       539.2885        .5485           .9262 
D7           188.4667       527.0161        .7123           .9248 
D8           188.6667       543.0575        .5525           .9263 
D9           189.1000       523.8172        .7390           .9244 
D10          189.1667       521.6609        .8130           .9239 
D11          189.0000       527.5862        .7298           .9247 
D12          191.5333       562.3954        .6512           .9284 
E1           188.6333       531.5506        .7048           .9251 
E2           188.5000       551.2931        .4133           .9272 
E3           189.2667       536.1333        .6343           .9256 
E4           189.4667       537.2920        .5313           .9262 
E5           189.0000       540.7586        .6213           .9260 
E6           188.5333       542.8782        .4622           .9267 
E7           188.8333       544.4885        .5314           .9265 
E8           188.6667       547.2644        .4272           .9270 
E9           188.9000       538.1621        .5209           .9263 
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  R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

               Scale          Scale      Corrected 
               Mean         Variance       Item-            Alpha 
              if Item        if Item       Total           if Item 
              Deleted        Deleted    Correlation        Deleted 

E10          189.2000       554.9931        .1589           .9287 
E11          191.5333       562.3954        .1532           .9284 
F1           188.4667       577.9126       -.4071           .9319 
F2           188.1667       568.4885       -.2207           .9300 
F3           188.3667       566.3092       -.1661           .9295 
F4           188.4667       569.4989       -.1972           .9307 
F5           188.4667       568.8782       -.1815           .9306 
F6           188.5000       555.2241        .1443           .9289 
F7           188.4000       566.7310       -.1580           .9298 
F8           188.3000       563.1138       -.0386           .9291 
F9           191.5333       562.3954        .1443           .9284 
G1           188.3667       568.0333       -.2662           .9296 
G2           188.1333       562.6023       -.0196           .9290 
G3           188.0333       561.4816        .0084           .9293 
G4           188.0667       556.9609        .1698           .9283 
G5           188.6667       532.6437        .5962           .9257 
G6           188.4667       542.5333        .6528           .9260 
G7           188.5667       548.5299        .5205           .9268 
G8           188.6333       554.6540        .3317           .9276 
G9           188.6333       560.6540        .0556           .9287 
G10          188.9667       549.0678        .3306           .9276 
G11          189.1000       547.6103        .3917           .9272 
G12          191.5333       562.3954        .3406           .9284 
H1           188.1667       558.0057        .1381           .9284 
H2           188.4333       548.8057        .3441           .9275 
H3           188.5000       553.1552        .3415           .9275 
H4           188.5000       556.6724        .2371           .9280 
H5           188.5000       547.5690        .3978           .9272 
H6           188.7333       550.0644        .3528           .9274 
H7           188.6000       558.3862        .0990           .9288 
H8           188.5000       561.6379        .0098           .9291 
H9           191.5333       562.3954        .1324           .9284 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 73 

Alpha =    .9282 
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