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This independent study aimed to research the factors which effect customer’s 
behavior on financial transaction towards Internet Banking service of Krung Thai Bank PCL, 
Mueang Distract, Nakhon Pathom Province. The purposes of this study are 1) to study the 
factors effecting behavior on financial transaction via Internet Banking and 2) to study the 
reason to use and not to use the Internet Banking of customers of Krung Thai Bank PCL, 
Mueang Distract, Nakhon Pathom Province. This independent study collected data from 400 
samples of customers of Krung Thai bank PCL, from 6 branches in Mueang District area by 
using questionnaires, categorized by quota sampling method. The collected data were 
analyzed by descriptive statistics method using the frequency statistic, percentage, mean, 
standard deviation and Chi Square is used to analyze the relationship. 

From the result of research, it is found that there are 248 customers perform 
financial transaction via Internet Banking and 152 do not use Internet Banking for financial 
transaction. Most respondents were : female; 31 – 40 years old; single; bachelor degree; 
employees of state enterprise; average monthly earning income is 50,001 THB onwards. 
Most frequently used service in Internet Banking is Bank Inquiry. Service usage period is 
more than 2 years. The respondents used service from home personal computer averagely 6 
– 10 times a month. The Internet Banking service is introduced to the respondents by bank 
officers. Reasons to use Internet Banking service is because of convenience, rapidity and 
modern service.  

Having tested the relationship between personal factors against behavior on 
financial transaction via Internet Banking, it is found that age, occupation, average monthly 
income have relationship with behavior on financial transaction via Internet Banking in terms 
of usage period and number of transaction per month. However, gender and marital status 
have not relationship with behavior on financial transaction via Internet Banking in terms of 
period and number of transaction per month. Educational level has relationship with behavior 
on financial transaction via Internet Banking in terms of period but not for number of 
transaction per month. 

Main reasons of customers who do not perform financial transaction via Internet 
Banking are the customers are not confident to process important data towards computer and 
internet and also in security during the process of Internet Banking. The reasons of the 
customers who have had performed financial transaction via Internet Banking but currently 
have not been using the service is the difficulty of service process and not-understanding of 
Internet Banking system.  
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