










52602341 : MAJOR : ENTREPRENEURSHIP

KEY WORDS :  TOWNHOUSE

APATSANUN  CHUETUAJAROENKIJ : FACTORS AFFECTING TOWNHOUSE

BUYING DECISION OF CONSUMER : CASE STUDY BANGKOK. THESIS ADVISOR : KRISADA

PACHRAVANICH, Ph.D. 102 pp.

This research’s purpose is for studying town houses’ quality which consumers 

need, studying financial factors affecting to the decision of buying town houses of consumers 

in Bangkok, studying the marketing factors affecting to the decision of buying town houses of 

consumers in Bangkok and the important level of each factor affecting to the decision of 

populations which are populations live in Bangkok about 5,702,595 people, the definited 

sample by Yamane method total 400 people, the using questionnaire as a tool for collecting 

data, the statistic using for collecting data which is the basis statistic, the multiple linear

regression analysis technique by using coefficient of regression analysis.

The research’s result found that buyers of town houses in Bangkok are female at

61.8 percent and male at 38.3 percent. Most of them have the age between 31-35 years old.

They are single and work as employees of the private companies. Their income per month is

from 30,001 to 60,000 baht. Most samples need to see the sample house at 99.25 percent.

Demand of payment when they need to buy, mostly they want a down payment and the

repayment of  the remaining money with the financial institute. Demand of the down payment

rate per month is around 3,001-5,000 baht and the repayment of  the remaining money rate

per month is around 4,001-6,000 baht. The research’s result found that factors affecting to the

decision of buying town houses of consumers in Bangkok is the most income of the family;

next is demand to pay the down payment and the repayment of the remaining money with the

financial institute. For the marketing mix, it was found that factors affecting to the decision of

buying town houses is the internet offered through the internet, employees having the human

relation, kindness and good manner, services both before and after the sale good, the sample

houses for choosing before make a decision, the clear advertising label, the bedrooms are

spacious house equivalent
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