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 This research studies factors affecting to choosing the internet shop, Wangthonglang 
district, Bangkok. The purpose is for 1.)studying factors affecting to choose the internet shop 
and 2.) for studying the relation of the information of the attitude factors affecting to factors of 
the mix marketing by collecting from sampling especially customers using the service from 50 
shops in Wangthonglang district with the random of Quota from 500 people, the analysis of 
data using the frequency statistics, the percentage, the average, the standard deviation and 
the analysis of the relation with the Pearson. 
 The result found that the group use the service of the internet shop, most of them 
are male; their age is under or equal  20 years old; their careers are students in degree; their 
salary is about 7,006.14 baht; their outcome is about 5,093.40 baht. The behavior of using the 
service of the internet shop of customers mostly is at 18.01 p.m. – 24.00 p.m.  The purpose of 
using the internet shop is to play games by getting money from their parents. The attitude factors 
affecting to use the internet shop found that the emotion and the knowledge are quite important; 
for the behavior is at the medium level. The factors of mix marketing affecting to use the internet 
shop found that it is quite important in every ways. The examination of the relation between 
the attitude factors affecting to the factors of the mix marketing significantly at 0.01 found that 
they are related all together. 
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