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This research is a study of factor and behavior in the selection of Krung Thai Circle 
Loan Service  at the Siyaksanamchan Branch of Krung Thai Bank PCL., Muang District , 
Nakhonpathom Province. with the objectives to 1) Study of factor, which is affected towards 
the selection of Krung Thai Circle Loan Service; 2) Study of behavior for use of Krung Thai 
Circle Loan Service; and 3) Study concerned the marketing service factor and psychological 
factor towards the selection of Krung Thai Circle Loan  Service, by collection of data from 
specific sampling of Krung Thai Circle Loan Service Users of Krung Thai Bank Ltd., 
Siyaksanamchan Branch with a quota sampling of  300 persons. 

From the result of research, it is found that 1) Majority of users are female at the 
age between 41 and 50 years of married status, maximum education of bachelor’s degree, 
working as government official at an income and expenditure between Baht 20,000 and 
29,999 per month using Krung Thai Circle Loan Service longer than 5 years up; 2) All users 
have previously used the loan service of Krung Thai Circle Loan Service at a level of 51% to 
75% from the approved credit amount for financial flexibility.  So, it is necessary for a 
requirement of Baht 200,001 to Baht 300,000 from Krung Thai Circle Loan  Service; 3) 
Marketing service factor, in which users are at the most consideration in significance is 
product factor and at the lowest consideration in significance is marketing promotion.  In the 
part of psychological factor, in which users are at the most consideration in significance is 
motivation and at the lowest consideration in significance is faith/attitude; 4) Marketing service 
factor in the area of personnel and psychological factor in the area of acknowledgement are 
very concerned towards the decision making for the selection of Krung Thai Circle Loan   
Service.  In the part of marketing service factor at an environmental condition in providing 
service and psychological factor in faith/attitude are at the least concerned towards the 
decision making for selection of Krung Thai  Circle Loan Service; and 5) Behavior of users in 
different usage of Krung Thai Circle Loan   Service at respective objectives, namely for buying 
consumable goods, for recreation expenses, for debt settlement of credit card, reservation for 
mergency uses of medical treatment for self and family, for family member expenses and 
educational fund of children/family member. 
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