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 This research aims to study the marketing mix factors affecting satisfaction on 
quality of service of BIG & BIH Exhibition 2010. The samples were 240 entrepreneurs 
participating in BIG & BIH 2010 Exhibition. With the quota sampling method, 120 
entrepreneurs participating in BIG 2010 Exhibition and 120 entrepreneurs participating in BIH 
2010 Exhibition were selected. The research tool was the questionnaire. The statistical 
analysis included frequency, percentage, mean, standard deviation, F-test, Least-Significant 
Different and Contingency coefficient. It was found as follows. 

Most entrepreneurs participating in BIG&BIH 2010 Exhibition has participated 
in Bangkok International Gift Fair (BIG), had registered capitals between , – , ,
Baht, had address in Thailand, registered as the company limited, and were manufacturers. 
Their products included gift, souvenir, home decoration and handicraft. The informants were 
business owners and had participated in other trade exhibitions 5 times or more. Their 
products and services were ordered in the exhibitions, which most of the purchase orders 
were plastic items. They would recommend other entrepreneurs to join the next exhibition 
and suggested trade organizers to notify next exhibitions via e-mail.      

2. With regard to the satisfaction of entrepreneurs participating in BIG&BIH 2010 
Exhibition, the satisfaction on tangible service, reliability, response and warranty was at the 
high level while the satisfaction on attention was at the moderate level. 

3. In term of the marketing mix factors of BIG&BIH 2010 Exhibition, the physical 
factor was at the high level. The factors on product, price, distribution channel, marketing 
promotion, service staff and process were at the moderate level. 

4. With regard to the personal factor and service quality, the entrepreneurs of 
different exhibition types had different satisfactions on reliability and warranty. The 
entrepreneurs of different registered capitals had different satisfactions on response. The 
entrepreneurs of different business types had different satisfactions on intangible service. 
The entrepreneurs of different products had different satisfactions on reliability, response, 
warranty and attention. The entrepreneurs of different average monthly income had different 
satisfactions on intangible service, reliability, response, warranty and attention at the 
significant level of 0.05.    

5. The personal factors i.e. exhibition type, registered capital, monthly income, 
address, region, product category, average monthly income, job title and  number of previous 
participations, had the relationship with the satisfaction on service quality of the 
entrepreneurs participating in BIG & BIH 2010 Exhibition at the significant level of 0.05.    
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